* ( Fitra Algha Fighi )  ( Graphic Designer/Illustrator )

OENILOGI ORIKA B DI TkTrovel




( Fitra Algha Fighi ) ( Graphic Designer/lllustrator )

Education

Hi! my name is Fitra Algha Fighi, | am a Graphic Does University

Desigher and lllustrator based in Jakarta. | have (3d Modeling 2017-2019)
regards for how lllustrations could be a progressive
medium of thoughts and ideas. | consider illustration

as the most familiar way to deliver and express myself Experience
better just like my native language. | specialized In
digital and print design, editorial design, illustration
design, logo and brand development, also | offer
design services for business of any sizes. Lerrar Bk Biikii
(Volunter lllustrator 2018-2021)
Contact l
Freelance Graphic Design / lllustration
\ 6285910992 0928 (2019-Present)

fitraalghafighi@gmail.com

ﬁ Jakarta, Indonesia Pipiltin Cocoa
(Graphic Designer / Packaging Designer 2019-2020)
Expertise l
(IIIustration) Design Packaging Senilogi
3D Design Ul Design (Co founder - Graphic Designer / lllustrator 2020-2021)

Print Ads

PT. Global Oase Indonesia
Sofware ( Toktravel / Toktok.id )

(Graphic Designer / Ui Designer 2021-2023)

Adobe lllustration  After Effect l

Adobe Photoshop 3D Blender
Tikam Samurai

(Graphic Desigher 2023-

Figma

( 2025 Portfolio )



3D Illustration
& UI Design




UI Design
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Your page didnt respond.

This page doesn’t exist or maybe faal a sleep!
we suggest you back to home




Sorry, It's not you, it’ us. Your page didnt respond.

This page doesn't exist or maybe faal a sleep!
we suggest you back to home

We're Exmfﬁmﬁm _mtserﬁal server pro blem.



Promo campaign
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3D assets
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TokTravel

Travelnya KORPRI

Flight Hotel Train Top up



Icon Assets
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TokTravel

Travelnya KORPRI

Tok Travel's social media designs are a colorful
tapestry of Indonesia's rich cultural heritage.
Each post celebrates a different holiday,
showcasing the diversity and beauty of the
nation's traditions. The visually striking designs

make these posts both informative and
aesthetically pleasing.
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Rumah Lebih Aman, Lebih Pintar™

The social media design does an excellent job of
showcasing the benefits of Agila Cubecam as a
smart home security system. The striking
contrast of colors and bold typography
iImmediately draws the viewer's attention to the
key message: the need for home security. The
image of a child happily using a tablet reinforces
the idea that the product is not only effective but
also safe and suitable for families. The overall
design creates a sense of trust and reassurance,
making it a compelling call to action for potential
customers.
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BUDDY =1

This ad campaign for Buddyfit treadmill was
developed to position the product as the
ultimate home workout solution. By targeting
health-conscious individuals seeking
convenience and effectiveness, the design
emphasizes the product's key features through
bold visuals and compelling messaging. The
campaign successfully INnCreased brand
awareness and drove consumer Interest,
demonstrating the power of effective visual
communication.
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ambientecucina

This design project was a blend of creativity and
strategy. By understanding the needs of our
target audience, | crafted a design that not only
visually appealing but also effectively conveyed
the product's key features. Through a careful
selection of colors, typography, and layout, |
positioned the CGS kitchen sink as an innovative
and practical solution for modern kitchens.
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ORIKA

This design successfully positioned Orika as a
reliable and convenient platformm for consigning
luxury handbags. By creating a visually appealing
and user-friendly interface, the design
encourages users to trust Orika with their
valuable items. The combination of soft colors
and elegant typography contributes to the overall
luxurious and sophisticated feel of the platform.
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OENILOG

"The design of this poster was driven by a desire
to create a \Vvisually striking and thought-
provoking piece that would resonate with
individuals struggling with self-doubt. By
combining strong typography with minimalist
illustrations, | aimed to create a design that is
both visually appealing and emotionally
impactful.
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| Jangan kita bolehkan pandangan terbatas
orang lain mendefinisi Kita.




Logo Design

Form

The form of the logo has two different
configurations. A form of kapok tree
combines with a geometrical pattern
that derives from the kapok fiber itself.
The form of the kapok tree has been
simplified to represent effectiveness
and convenience. Then the
geometrical pattern from the kapok
fiber symbolized a robust foundation
that the company possessed.

| Logo Concept
* ¢

Eeometric
Kook Fiber

Kopok Tree

PT Kapok Fiber

Indonesia

PT Kapok Fiber

Indonesia



Colors Palette

Bottle green Camouflage Medium Wash White
G Spring Bud
#273823 e sl #Fafofe
#/08a6¢C H#bed296

Colors

The logo consists of different shades of green and white. It
represents the color of an actual kapok tree. The selected tone

brings a sense of tranquility as much as the sustainability that is
being served by the company.




PT Kapok Fiber

- Indonesia
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| BUNGSU

A young man from Minangkabau unt sstates his family. Driven by ven-
geance and the determination to - = im the wild. Along his jour-
ney, he faces various challena- g from within him, testing

the lir Tl

EVERYTHING BEGAN IN MINANGKABAU
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Jadwal Waktu Shalat & Imsakiyah DRI Jakarta & Seditarmya

Maret — April 2824
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The Aramatic Troal 15 more than just a walk in e paric This educationol pournay niroducas you to the Embark on an aromatic journey through our sensory gardens! The Aromoatic Trall Invites you to

wonld of essantial s, from thesr Cculthvation and haonesting to thair therapautic banafits. Explone our explore O diversa range of essentidl oll plants, from fragront oitrus groves to calming iovender fields

divarse botanical collection, leam-about traditional indonesian practices, and gain a deepar As you wander, angage your sansas with Intaractive elements and discover the fascinating stories
appreciation for the wanders of aromatharapy behind aach plant ond its unigue aroma







The Sulur Atsiri Ring is a timeless piece that pays homage to the rich heritage of Indonesian

craftsmanship. Inspired by the intricate patterns of Javanese batik, the bold, square-shaped face

features an embossed sulur motif symbolizing growth and continuity. Crafted with care, this ring is a
wearable piece of art that connects you to the aromatic journey of Rumah Atsiri.
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Sunshine
iIn Every Home

This design concept for Sunlight's
PR kit aimed to create a visually
appealing and memorable
representation of the brand's core
values. By wusing a minimalist
approach with a focus on clean
lines and soft colors, the design
evokes a sense of purity and
freshness. The repetition of house-
shaped packaging creates d
cohesive and harmonious visual,
symbolizing the idea of home as a
sanctuary. The overall design
reinforces Sunlight's position as a
trusted household brand that
promotes cleanliness and hygiene.















P STAYﬂ!:
ooy S SRR

T



;"' FOUNDATION TRANSFERPROOF

FOUNDATION TRANSFERPROOF
SUPER RINGAN \'IIAU

If Agk M£/! 1

|-—.--

d upersay R "N = sy

* LUMIMATTE FOUNDATION SUPERSTAY LUMIMATTE FOUNDATION

W | LIM-MAT TE FOUNDATION




» - g
~amalava .
Natural Choice Personal Care
A
Zamalava

LENCE 1918

! 4
Folkly |

L2
<limalava

Natural Cheice Personal Care

SKIN-FRIENDLY |




" " \NSPIRE]

GANTL
NASION




WORLD'S N°1
JNDOM BRAND

Efé'

Pay For

WORLD’S N°1
~ONDOM BRAND

| 9/10
* AGREE
ey ITFEELS

b | *
BETTER
WITH LUBE




BRIGHT COMPLETE &
CANUBN GLOW

WATER GEL

S{REAX
ji BARTER

1 JAW]

PUDARRAMN
FLEE H TAH

(7 A

-8 -
e .
P A
§ &
- A
r AR
-
0.~

SARNIGR

VITAMIN C

WEIN NATURALS §

GARNICR AN

e —

| ——————

GARNICR
BARU

BRIGHY COMPLETE &
LANUDA GLOW

WATER GEL

.. | CERAMID
' CERAM E.

FERBAIKI
SN BARRIER

PUDAREAN
% FLEW WiTaM
. I




MAYBELLINE
NEW

YORK

)

MAYBELLINE {j

W O A




* ( Fitra Algha Fighi ) ( Graphic Desi-g__ne-r/ILLu_Etrﬂt‘tir )




